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Executive summary 
M·E·L Research was commissioned to assist the London Borough of Hounslow with an engagement 

survey regarding Farnell Road open space. The aim of the survey was to find out what local residents 

value about Farnell Road and what they would like to see improved. The results of this engagement 

activity will be used to help the Council look for future funding opportunities to deliver park 

improvements based on the community needs. Leaflets were distributed to 1279 households 

surrounding the Farnell Road site (see map in appendix C). The survey was run online between 10th  

June and 9th July 2021 and a total of 127 completed responses were received.  

Key findings: 

▪ The majority of respondents to the survey claimed to visit most days of the week (47%) or at least 

once a week (35%). A total of (42%) of respondents said a typical visit lasts less than 30 minutes, 

while 42% stated that their visit was 30 mins to an hour. The majority of respondents (66%) visited 

in the afternoon, followed by (55%) visiting in the morning. 

▪ The top reason for respondents’ most recent visit was for a walk (74%), followed by to get some 

fresh air (64%) and just under half (49%) visiting for peace and quiet. 

▪ A total of 43% of respondents had children of school age, just under a quarter (23%) had children 

under school age, whereas 46% did not have children.  

▪ The majority of respondents were in support for five of the potential projects identified by the 

Council as part of proposed works to help improve the offer within Farnell Road site.  Support was 

highest for: 

▪ Wildflowers – 84% 

▪ Tree planting – 83% 

▪ More seating areas – 74% 
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Introduction 
The London Borough of Hounslow is fortunate to have high quality parks and open spaces. During the 

recent coronavirus pandemic more than ever it became evident just how much residents value these 

spaces. Investment in parks and open spaces is one of the Council’s key priorities, in recognition of 

the fact that these spaces are a vital way of supporting the health and wellbeing of the community. 

Farnell Road open space in Isleworth is an important asset for local residents who use the park for 

lots of different recreational activities. It is also a valuable green space to help the Council tackle the 

current nature and climate change emergency. The Council has identified a number of potential 

infrastructure improvements for Farnell Road. The improvements are directed at improving the offer 

for all those that use this green space.  

Resident engagement 

In early 2021, M·E·L Research was commissioned to assist the Council with an engagement survey. 

The aim of the survey was to find out what local residents value about Farnell Road and what they 

would like to see improved. The results will help the Council look for future funding opportunities to 

deliver park improvements based on the community needs and to develop this green space. 

There was wide communication with residents about the survey. Hounslow Council delivered leaflets 

promoting the survey to over 1,200 households surrounding the Farnell Road site (Appendix C). 

The survey was run online between 9th June and 9th July 2021 and a total of 127 completed responses 

were received. A copy of the questionnaire is included in Appendix A. 

Analysis and reporting 

The online survey is a self-selection methodology which means residents were free to choose whether 

to participate or not. The survey findings are based on a sample of Hounslow residents and therefore 

returned responses are not necessarily fully representative of the target population. 

Owing to the rounding of numbers, percentages displayed visually on graphs and charts within this 

report may not always add up to 100% and may differ slightly when compared with the text. The 

figures provided in the text should always be used.  

Appendix B, at the back of this report, shows the demographic profile of survey respondents.  
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Survey findings 

Spatial distribution of respondents 

As outlined above, the survey was communicated by leaflet to residents local to the Farnell Road site. 

Within the survey we captured respondents’ postcodes. These have been plotted onto Map 1 below 

which shows that the majority of responses to the survey were from those living in Hounslow South 

ward in which Farnell Road is situated. We also captured responses from three residents living beyond 

this distance, in other parts of the Borough and in neighbouring boroughs.  

Map 1: Plotted postcodes of respondents 

 

Visiting Farnell Road  

All respondents were asked how often they visit Farnell Road open space. Just under half (47%) of 

respondents indicated that they visit most days and a further 35% do so at least once a week. A further 

9% visit Farnell Road open space at least once a month, with a small proportion of respondents hadn’t 

visited recently, as shown in Figure 1. 
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Figure 1: Frequency of visiting Farnell Road Space 

Base size: 126 

 

To further explore usage, respondents were asked how long they spend at Farnell Road open space 

during a typical visit. The most common responses were less than 30 minutes (this was mainly to take 

a short cut (68%) and 30 minutes to 1 hour (81% stating that they take a walk). A further 15% of 

respondents said they spend 1-2 hours, this was mainly for a walk (74%), to get fresh air and children 

to play (both at 68%).  Only a count of 1 said they typically spend 2 or more hours at the park. 

Figure 2: Time spent at Farnell Road on a typical visit 

Base size: 126 

 

Of those who did visit the site, the majority visited during the afternoon (66%), followed by 55% in 

the morning. Over half of respondents (51%) visited Farnell Road open space in the evening. As you 

can see from the percentages, many visited at more than one time in the day. 

47%

35%

9%
6%

2% 1%

Most days At least once a
week

At least once a
month

Less often Not in the past
12 months

Never

42% 42%

15%

1%

Less than 30 mins 30 mins to an hour 1-2 hours More than 2 hours



   
 

                                                 Measurement Evaluation Learning: Using evidence to shape better services Page 8 

 

Figure 3: What time of day do you visit? 

Base size: 126 

 

 

To explore how Farnell Road open space is used, respondents were asked to state the main reason 

for their most recent visit, choosing from a set list of options. The most common reason was for a 

walk (74%), followed by to get some fresh air (64%) and for some peace and quiet (49%).  Those that 

had children, three quarters (75%) used the space for a walk and (74%) used the space for children to 

play.   Other less common reasons for the open space are presented in the chart below.   

Figure 4: What was the main reason for your recent visit? 

Base size: 127 

 

55%

66%

51%

Morning Afternoon Evening

2%

9%

9%

11%

16%

18%

28%

43%

44%

47%

49%

64%

74%

Other

Picnic/eat lunch

Ride a bike

Meet friends

Walk the dog

Play ball games

Keep fit

To see or enjoy nature

Take a short cut

For children to play

For peace and quiet

Get some fresh air

For a walk
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74% 64% 49% 

For a walk To get some fresh air Peace and quiet 
 

 % 

Live near by 2% 

Dogs should be banned 1% 

 

All respondents who visited were asked if they accompanied children when visiting Farnell Road open 

space. A total of 43% of respondents had children of school age, just under a quarter (23%) had 

children under school age, whereas 46% did not have children.  

Figure 5: Do you accompany children? 

Base size: 127 

 

23%

43%

9%

46%

1%

Yes, under school
age

Yes, school age Yes, older children No Prefer not to say
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Proposed improvement works 

The Council has identified six projects as part of its improvements works to help improve the offer 

within the open space on Farnell Road:  

▪ Project 1: Tree planting 

▪ Project 2: More seating areas 

▪ Project 3: Log runs 

▪ Project 4: Insect habitats such as bug hotels 

▪ Project 5: Wildflowers 

▪ Project 6: Willow tunnels 

There was broad support for most of the projects from respondents, as shown below in Figure 6.  

Support is greatest for wildflower planting, with 84% of respondents supporting it. Support for tree 

planting is also high, with 83% supporting it. Less supported projects included willow tunnels, 

although almost two-fifths (39%) of respondents supporting this. 

Figure 6: Agreement with proposed improvement works 

Base size: 122-127 

 
% agree 

 

84% 

83% 

74% 

52% 

55% 

39% 

 
 
 
 
 
 
 

 
 

23%

35%

36%

47%

62%

62%

16%

20%

16%

27%

21%

22%

22%

18%

17%

6%

7%

3%

6%

6%

9%

4%

13%

13%

13%

13%

6%

Willow Tunnels

Log runs

Insect habitats such as bug hotels

More seating areas

Tree Planting

Wildflowers

Strongly agree Agree Neither agree nor disagree Disagree Strongly Disagree
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Finally, respondents were asked if there were any other aspects of Farnell Road they would like to see 

improved. 96 respondents left a valid comment. The word cloud below shows the most common 

words mentioned in these responses. These responses have also been coded into themes. These 

themes together with a selection of comments, are presented overleaf. 

The most common theme within the comments related to children’s play areas (31% of comments). 

This was followed by needing signs for dog fouling (16%) with 13% of comments suggesting dog 

restrictions in the area.  

Figure 7: Word cloud from comments on other aspects respondents feel should be improved 
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Table 1: Comments on other aspects respondents feel should be improved 

 Count % 

Children’s play areas 30 31% 

Need signs for dog fouling 16 17% 

Dog restrictions 12 13% 

Proper path 11 12% 

Signage – Do not feed birds 11 12% 

Require litter bins 11 12% 

Running track 10 10% 

No benches 8 8% 

Fence around park 8 8% 

Better management of area 6 6% 

Tree shrub planting 6 6% 

Area for ball games 5 5% 

Waterfall feature 3 3% 

Remove stump     3 3% 

Dog waste bins     2  2% 

Other 10 10% 

 

 

 

 

 

 

 

 

 
 

 

 

“Slides/small children area.  
Restrict it for dogs/pets so that 
children can play without any 

issues.” 

“I think the area also needs something for older kids 
(secondary school age), like a small 5-aside football 
pitch/basketball court, gym equipment or a skate 
park. And areas of the larger area need to be kept 

dog free as there tends to be a lot of dog poo.”  
.” 

“More general purpose bins as 
 there is currently only a dog  
  waste bin.” 

 

“On seating it very much depends on where 
they are placed - benches put in previously 
were disabused particularly in the evenings 
and had to be removed because of the 
disturbance to residents in Farnell Road.” 

“A footpath of some sort. When it rains, 
the current dirt footpath which goes across 

the length of the site gets very wet and 
muddy, making it difficult to cross without 

slipping or getting dirty.” 
 
 

“There needs to be signs put up to stop 
people dumping food for the birds. It is 
a big problem, I live opposite the green 

and see people daily parking up and 
dumping food under the trees for the 

birds!! People should be fined for doing 
this and a sign should be put up stating 

this. It’s not just bread, people are 
dumping rice, chicken peas, chicken and 

all sorts daily and it needs to stop.” 
 

Boundary fence needs replacing. 
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Conclusion  
The findings from this engagement survey provides a useful understanding of the needs for those who 

use, and live near to, the Farnell Road open space. 

The results show the importance of Farnell Road open space and how it is valued by residents with 

(82%) of respondents visiting the space at least once a week, many doing so daily. Results also show 

that respondents spend a good proportion of their time within the park and it is used for a wide variety 

of activities – most commonly for a casual walk or to get some fresh air, but also for activities for 

children to play (45%). A total of (66%) respondents had children that were school age or younger. 

Five of the six possible projects to improve the offer within Farnell Road open Space have broad 

support from respondents and are viewed positively. The highest levels of support are for wildflowers 

and tree planting, although the majority of respondents supported all suggested measures except for 

willow tunnels. 

Respondents were given the opportunity to suggest other improvements. Nearly a third of the 

suggestions (31%) was to have children play areas, this was followed by (17%) wanting signs around 

dog fouling.  
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Appendix A: Questionnaire 
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Appendix B: Survey respondent profile 

Gender  
 

 

 Base size: 118 

 

Age band 

 

Base size: 124 

Male , 49%

Female, 35%

Prefer not to 
say, 9%

Not answered, 8%

5%

40%
36%

17%

16 – 29 30 – 49 50 – 69 70 – 89 Prefer not to say
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Ethnicity 

 

 Base size: 122 

Religion 

  

Base size: 119 

11%

2%

4%

33%

50%

Prefer not to say

Black

Mixed/multi ethnic

Asian

White

16%

2%

5%

8%

15%

17%

37%

Prefer not to say

Buddhist

Sikh

Hindu

Muslim

No Religion

Christian
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Disability 

 

Base size:124 

Sexual orientation 

 

Base size: 119 

 

 

 

 

4%

13%

80%

3%

Yes, limited a lot

Yes, limited a little

No

Prefer not to say

23%

1%

1%

76%

Prefer not to say

Other

Gay

Heterosexual
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Relationship status 

  

Base size: 123 

8%

2%

6%

13%

72%

Prefer not to say

Civil partnership

Other

Single

Married
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Appendix C: Leaflet distribution 
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